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Strategic	Management:	A	Stakeholder	Approach,	written	by	R.	Edward	Freeman,	is	a	foundational	work	on	business	ethics	and	strategic	management	that	was	first	published	in	1984.	The	book	has	had	a	significant	impact	on	the	development	of	stakeholder	theory	and	continues	to	be	widely	read	and	studied	today.	It	offers	a	practical	approach	to
understanding	how	businesses	create	value	for	stakeholders,	connecting	business	and	capitalism	with	ethics.	To	celebrate	its	25th	anniversary,	Cambridge	University	Press	is	releasing	a	new	print-on-demand	edition	of	the	book,	making	it	available	to	a	new	generation	of	readers.	Robert	E.	Freeman	###	Given	article	text	here	Hansen,	Jørgen	Hassan,
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